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Putman Travel is a local travel agency located in Greenville, SC. 
Catering mostly to middle class familes, Putman Travel offers full 
travel packages for its customers. The owner, Mike Putman has 
worked in the travel business for nearly 30 years. His unique skill 
in entrepreneurship has helped build a very reputable and trusted 
business in the upstate. Recently, Putman is looking to rebrand once 
again in order to cater to a large audience. In addition to serving 
local customers, Putnam wishes to partner with business to advise 

and help design travel packages for their own employees. 

This rebrand is meant to reflect that change in a new stylish, clean, 
corporate brand.

Client Brief



The project is to rebrand Putman Travel and produce the following 
deliverables:

Logo 
Business card 

Letterhead & Evelope 
Phone app icon 

Outdoor signage 
Large banner ad 

Membership enamal pin

Project Brief



Client Research
Segment

Reaching middle-class families, indi-
viduals and business groups offering 

affordable travel plans.Audience

Families and local business in the 
upstate of South Carolina. Expanding to 
reach larger corporations nationwide.

Competition

Current local agencies, mostly locally 
owned businesses. Putman appears to 

be the leader in the market.
Differientiation

Through the visuals of the new brand, 
Putman is to be a professional, friendly 

look that gives an idea of adventure 
and trust.



Mood Scape





Type Exploration
Beginning with the typeface ‘Sonorous’, manipulation was required to 
achieve the right look. A bold, more round typeface gives off a very 
friendly and trusted feel.

Certain serif types were tested. 

Serifs are to add a larger sense 

of professionalism to the 

typface.

Rounded serifs were the 

most sucessful.



The logotype went through several 

versions and tests in order achieve the 

perfect look. Overlaping the letters, 

combining them and offesting the type.

Finally, a small pointed serif is added. The 

serif, based on the design of an airplane tail, 

gives a sense of motion and progress.

The subtitle “travel solutions” was also added.  

The typfeace “Rounded Elegance is used here.



Colors

“Tiffany Blue”

Pantone 326 C
RGB: R=0 G=181 B=170
CMYK: 75% 2% 41% 0%
HEX: 05b5a9

A calm highlight 
that gives a sense 
of friendliness and 
adventure. Shares the 
color of tropical ocean 
waters and blue skies. 

“Warm Black”

Pantone 548 C
RGB: R=5 G=59 B=76
CMYK: 96% 67% 50% 42%
HEX: 053b4c

The primary color for 
Putman, the royal deep 
blue give a sense of trust 
and loyalty.

“Pastel Orange”

Pantone 1365 C
RGB: R=253 G=185 B=75
CMYK: 0% 30% 81% 0%
HEX: fdb94b

The deep golden yellow 
gives a spark of fun and 
life to the brand. Yellow 
for sand and sun, but also 
gold for premium luxury. 



Icon
The idea of developing an icon was also explored. This would be 

used for multiple applications including a supplement to the logo 

and the smartphone app.



Final Applications






